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T his year marks the centennial 
of the 19th Amendment, granting 
Amercan women the vote. A century 
ago, women’s suffrage was hotly 
debated in the press and on politi-
cal platforms, but was also a favorite 
topic for postcards. Kenneth Florey, 
author of American Woman Suffrage 
Postcards (2015), estimates that more 
than 1,000 postcards with suffrage 
images were issued in the United 
States from the late 19th century  
to 1920.
 
Suffragists realized that the postcard 
was an effective and inexpensive 
way to get their message out. In 

California, suffrage activists declared 
October 5, 1911 “postal card day.” 
Women sold pro-suffrage cards that 
reminded people to vote on October 
10 in the state’s suffrage referendum. 
Local women’s suffrage organiza-
tions also used postcards to an-
nounce meetings and rallies or to 
celebrate victories. For example, in 
1912 the Topeka Good Government 
Club issued a postcard, “Kansas 
Equal Suffrage,” commemorating 
Kansas women getting the vote. 
 
The nation’s largest suffrage group, 
the National American Woman Suf-
frage Association (NAWSA), issued 
a series of 30 postcards in 1910 
through the Cargill Company of 
Grand Rapids, Michigan. The cards 
featured pithy slogans, such as “Any 
MAN who denies that WOMAN is 
his equal mentally, simply casts a 
slur on his 
MOTHER.” 
In 1914, 
NAWSA 
established 
the National 
Woman 
Suffrage 
Publishing 
Company 
to print its 
own pam-
phlets and 
postcards. 

Some of these cards were designed 
by sympathetic women artists, like 
Emily Hall Chamberlin and Rose 
O’Neill. O’Neill, the originator of the 
Kewpie Doll, was the most success-
ful female illustrator in America. In 
1914 she created the “Do I Get  
Your Vote?” card, featuring her  
Kewpie design.
 
As women’s 
suffrage 
became head-
line news 
in the early 
20th century, 
many post-
card compa-
nies began 
producing 
cards that 
commented 
on this 
provocative 
topic. Commercial cards were  
mostly comic in design and were 
predominantly anti-suffrage. Post-
cards often depicted suffragists, 
invariably dubbed “Suffragettes,”  
as man-haters who had rejected  
their traditional domestic duties  
and wanted to “wear the pants.”  
For example, the card captioned 
“How’d You Like to Spoon With 
Me?” portrays a suffragist as  
an unattractive and unlovable  
rabble-rouser.
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SPECIAL NOTICE: 

Currently, our Meeting and Show Schedule has been 
paused due to the Covid-19 outbreak. 

We will continue to evaluate each meeting on a  
monthly basis and let you know the status by email 
and online. Since The Watson Hotel is set to reopen 
the first of August, we have posted a revised  
tentative schedule. 

“An insightful journey 
through an American past, 
courtesy of the picture 
postcard and its message.”

—Daniel Arreola, author of 
Postcards from the Río Bravo Border

304 pages with more than 400 postcards 

reproduced in full color

Hardcover | $45.00 

Available August 2020 from UNT Press
untpress.unt.edu • 800-‐826-‐8911

 
METRO MEETING & SHOW SCHEDULE

2020 Meetings
August 9    September 13    October 11    December 13

2020 Fall Show 
November 6th & 7th

All Meetings and Shows will be held at
The Watson Hotel    440 W 57th Street    New York City

WOULD YOU LIKE  
TO BUY  
POSTCARDS  
AND/OR  
EPHEMERA  
FROM  
ENGLAND?
Just write to me with  
your wants, including, 
Christmas, Easter,  
Thanksgiving, etc.
I will refund your stamp  
cost if you would be  
so kind to write to me.

Ivan Farrow,  
8 Mongers Mead,  
Barcombs,
East Sussex, BN8 5BE,  
England UK
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MESSAGE FROM THE PRESIDENT

WOMEN’S SUFFRAGE POSTCARDS  (con’t)

Many anti-suffrage postcards raised 
the specter of sexual role reversal. 
In an imagined future when women 
could vote, men were depicted as 
emasculated, engaged in housework 
and minding the children. In “Where 
Women Vote,” the husband washes 
dishes as his carefree wife orders 
him to “Do Some More.” This card is 
one from a series of seven featuring 
the same couple. In another card, a 
husband cleans the hearth while his 
wife stands over him menacingly. He 
mournfully reflects, “My wife’s joined 
the Suffrage Movement (I’ve suffered 
ever since!)” In a card from the Dun-
ston-Weiler Company’s “Suffragette 

Series,” a husband comforts crying 
babies while his “Wandering Wife”  
addresses a suffrage rally. These 
cards depict women’s suffrage as a 
zero sum game, where women cannot 
gain a right unless men lose some-
thing in return. 

Some postcards mocked women 
as too delicate or timid to engage in 
politics, such as “The Suffragette,” 
which depicts a would-be-voter 
frightened by a mouse. Other cards 
imagined women injecting a sexual 
element into politics, as in “Stumping 
for Votes,” where a woman can- 
vasser secures votes with kisses.

   

Although most commercial postcards 
satirized the suffrage movement, they 
did so in a fairly light-hearted manner. 
As Kenneth Florey notes, “the satirical 
tone in many of these cards is mild, 
albeit mocking, perhaps indicating 
recognition of the fact that suffrage 
was inevitable. One could laugh at it, 
but one could not stop its progress.” 
Some publishers even hedged their 
bets, producing both pro- and anti-
suffrage cards, sometimes using the 
same image. For example, in 1913 the 
S. Bergman Company used a drawing 
by artist Bernhardt Wall to illustrate 
two different cards: one promoting 
“Votes for Women,” the other “Votes 
for Men.”
 

Today Americans take a woman’s 
right to vote for granted. Suffrage 
postcards remind us of a not too 
distant past when “Votes for Women” 
was a controversial slogan and when 
“Suffragettes” were caricatured as 
bossy and unladylike.

It is hard to believe how much the world has changed since we last met 
on March 8th . As a result of Covid-19, and the political unrest caused 
by the death of George Floyd, people are walking around wearing face 
masks, practicing social distancing and major cities are boarded up 
because of looting and violence. Despite all that is happening, the Met-
ropolitan Postcard Club continues to function and I would like to fill you 
on some of the things that have been going on:

Thanks to all the press we have received, people continue to donate 
postcards to the Club and I have some wonderful cards that we will be 
selling once we are able to resume our meetings. In that regard, I have 
learned that The Watson Hotel will 
be reopening the first of August, al-
though I still don’t know how that will 
affect us.  We will keep you posted.

Antique Trader magazine has done 
two cover stories regarding the Club. 
One is called Postcard Passion, the 
other one is a reprint of the Leonard 
Lauder article that ran in our news-
letter back in 2018. 

Our Facebook page continues to 
be updated by Jo Ann Vincent and 
if you would like to post images or 
information, please contact her at 
vj354@aol.com.   

 I would like to thank Marilyn Stern 
for sharing her “timely” postcards 
and Michael Langenstein for post-
ing the Statue of Liberty mask card 
he created.

As you can see, we are now able 
to resume with a print edition of 

our newsletter but I will continue to post 
an online version on our website and send out an email ver-

sion to our list because of all the positive attention we have received. 

I am grateful to all the members who continue to pay their dues in a 
timely fashion. It saves me a lot of ‘dues wrangling.’ Your dues are our 
primary source of income and what enables us to survive.

That’s about it for now. Till’ we meet again — be well and be safe.

Rod Kennedy


